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Prof. Zhang Guangrui, Director, CHINA’S OUTBOUND TOURISM: AN OVERVIEW, Tourism Research Centre, Chinese Academy of Social Sciences , WTM-

CHINACONTACT CONFERRENCE, 2006.

TF: International tourist arrivals at frontiers (excluding same-day visitors)
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UNWTO Tourism Highlights, 2011 Edition.
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International Tourism Receipts

{ Local currencies

1 United States 942 1035 -147 99 -147 9.9

2 Spain 53.2 525  -13.7 -1.2 -9.0 3.9

3 France 49.4 46.3 127 -6.2 -7.9 -1.3
Taly 10. B8 120 36 T K

6 Germany 34.6 347  -132 0.1 -8.5 5.3

7 United Kingdom 30.1 304  -16.3 08 -13 1.7

8 Australia 254 30.1 25 186 103 0.8

9 HongKong (China) 16.4 23.0 75 395 1.0 39.8

10 Turkey 213 20.8 -3.2 -2.1 -3.2(%8)  -2.1(3)

(Data as collected by UNWTO, June 2011)

111 : UNWTO Tourism Highlights, 2011 Edition.
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International Tourist Arrivals

1 France TF 716.8 76.8 -3.0 0.0
ito 0 0 - -
4 Spain TF 52.2 52.7 -8.8 1.0
5 ltaly TF 43.2 43.6 1.2 0.9
6 United Kingdom TF 28.2 28.1 6.4 -0.2
7 Turkey TF 255 217.0 20 5.9
8 Germany TCE 242 26.9 -2.7 10.9
9 Malaysia TF 236 246 12 39
10 Mexico TF 21.5 22.4 -5.2 4.4

Source: World Tourism Organization (UNWTO) @
(%) = percentage derived from series in U5% instead of local currency

11 : UNWTO Tourism Highlights, 2011 Edition.
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CHINA TOURISM REPORT Q2 2011 INCLUDING INDUSTRY FORECASTS TO 2015, Business Monitor International, February 2011.



o o J d' dl a 9 =3 g’/ o 9 a d‘
NuINnneungIaumat i lulssmaauniu %Zﬂ\iﬂ\ﬂ“IfﬂWimuﬂ'NIﬂfJf]uuiﬂﬂ“I/IQfﬂ sz

Y a S o Ao 9 A 9 v Y A
152 anUnuY Lla3ﬂ'lilﬂum'lﬁiﬂﬂﬁﬂUlV\Iﬂfl\nﬁ]'lu'Juuf]fJVI'ﬂ;ﬂﬂﬁsz'lm 2 ATUAUWMUU (qﬁjﬂ‘ﬂ 3)

= v 1 Li' = = 1 Li' tﬂ' £ |l d' A o
113 2009 un‘nmmﬂaﬁlu‘ﬂﬁzmmuu%qmgwmﬂmmmmmm@mmnmaumnm{@ AU

Y 1 ) a

Uszana 56 amau luvagminneufernligaganuieniamugine Ismaudesngalszuim 30

' t¢ ' 1 { 4 o 1 S o o v {
é’mﬂu mummmmamiu ?J 2015 WUN mi‘mmt‘ﬁml‘ﬁ’ﬂmiWﬂwauﬂmmmumuﬂmﬁm‘ﬁﬂmm

[
S a

] Y A 3A A s Ao Y
nga ‘IJ’imJ"Iﬂl 86 ATUAU !Lﬁ%u’ﬂﬂ‘mjﬂﬂﬂ@ mﬁiJHW@%qﬂﬂigﬁﬂﬂ‘VlNI]iﬂ% 3Jﬁ]11!’31!ﬂ3$3ﬂﬂ! 46 A1UAU

q

(U9 1)
A o o 1A Aa Y oo
3 1 SunwiinneanginGumanindszimadu
Y Aa ) J \J :’J )
M3lFuSmsruszuvvuaslszianameg aaua U 2007 - 20151
Tourist arrivals by mode of transaport used ('000)
160,000

140,000 e
120,000 J
100,000

80,000

60,000
40,000

20,000 J

O —
2007 2008 2009 2010e 2011f 2012f 2013f 2014f 2015f

emwAil e=»Riil emRoad e==Sea

11 : CHINA TOURISM REPORT Q2 2011 INCLUDING INDUSTRY FORECASTS TO

2015, Business Monitor International, February 2011.

e/f = BMI estimate/forecast
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